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Luthfi Wafiyati, L100 090 144, Ekologi Media di Iklan Display 
Aplikasi Teori Niche melalui Iklan Display pada Surat Kabar Harian Solopos 
dan Joglosemar periode 17 Desember 2012 – 15 Januari 2013, Skripsi, 
Jurusan Ilmu Komunikasi, Program Studi PR&Marketing Communication, 
Fakultas Komunikasi dan Informatika, Universitas Muhammadiyah 
Surakarta, 2013. 
Studi ini berusaha menganalisis tentang perbedaan frekuensi pencetakan 
iklan display, ketergantungan sebuah surat kabar terhadap kategori iklan display 
dan sirkulasi iklan display serta persaingan yang terjadi melalui iklan display 
antara surat kabar harian Solopos dan Joglosemar pada periode 17 Desember 2012 
– 15 Januari 2013. Rumusan masalah dari penelitian ini adalah apakah ada 
perbedaan frekuensi pencetakan iklan display antara surat kabar harian Solopos 
dan Joglosemar periode 17 Desember 2012 – 15 Januari 2013 serta bagaimana 
persaingan media cetak lokal terhadap iklan display antara surat kabar harian 
Solopos dan Joglosemar periode 17 Desember 2012 – 15 Januari 2013 dengan 
aplikasi teori Niche? Adanya perbedan ketergantungan (niche breadth) surat kabar 
harian Solopos dan Joglosemar akan dijelaskan melalui pengkategorian spesialis, 
cenderung spesialis, cederung generalis dan  generalis. Sedangkan untuk 
persaingan (niche overlap) akan dijelaskan melalui pengkategorian sangat kuat, 
kuat, sedang, lemah dan sangat lemah. Frekuensi pencetakan iklan display akan 
dihitung melalui rumus Teori Niche yaitu niche breadth dan niche overlap, yang 
berdasar pada; kategori iklan display dan sirkulasi iklan display .  











Luthfi Wafiyati, L100 090 144, The Ecology Media in Display 
Advertisement Niche Theory Application through Display Advertisement in 
Solopos and Joglosemar daily newspaper from December 17th 2012 – January 
15th 2013, Thesis, Department of Communication, PR & Marketing 
Communication Study Program, Faculty of Communication and Information, 
Muhammadiyah University Surakarta, 2013. 
This study tried to analyze the difference of the frequency of display 
advertisement printing, the dependence of such newspaper towards the category 
of display advertisement and the circulation of display advertisement and the 
competition which happened through display advertisement between Solopos and 
Joglosemar daily newspaper from December 17th 2012 – January 15th 2013. The 
problems formulation in this research are, Is there any difference of display 
advertisement printing frequency between Solopos and Joglosemar daily 
newspaper from December 17th 2012 – January 15th 2013? How the competition 
of local printing media towards display advertisement between Solopos and 
Joglosemar daily newspaper from December 17th 2012 – January 15th 2013 by 
applying Niche theory?The existence of the difference of dependence (niche 
breadth) of Solopos and Joglosemar daily newspaper will be explained through 
the categorization of specialist, nearly specialist, nearly generalist, and 
generalist. Meanwhile, for the competition (niche overlap) will be explained 
through the categorization of very strong, strong, fair, weak, and very weak. The 
frequency of display advertisement printing will be counted using the Niche theory 
formula namely niche breadth and niche overlap, which are based on the category 
of display advertisement and the circulation of display advertisement. 
Keywords: Newspaper, display advertisement, ecology media, niche breadth, 
niche overlap 
 
 
 
 
 
 
 
 
 
 
 
